Buyer Persona: Your Hearing Dog, Inc.

Ava Hoff

A potential client for:
Your Hearing Dog, Inc.

Website Link

Ava enjoys spending time outside. She loves her job
as an online marketer and relies on her hearing dog to
stay connected with her environment.

Demographic Profile

Age Range: 18 - 80, (Average = 50) '
Gender: Woman 2

Income Range: Social Security Disability Income, or
$18,000 (Median Income for the disabled) *

Education: High School Diploma - Doctorate
Family Status: Single

Job Type: Professional

Location: Colorado

Disability: Hearing Impairment, Deaf

Goals

1. Find a dog that can alert the owner to various
sounds

2. Have the ability to leave the house without the
assistance of another person (independence)

Motivations

Ava yearns for a connection with the world outside of
her house. She also wants to be independent and safe
while doing so.

Pain Points

Busy environments can be overwhelming for both the
dog and the owner.

Training and caring for a service dog can be expensive.

Online Behavior

Facebook & Reddit: Ava takes part in communities that
support people with hearing loss and service animals.

Potential Searches: Ava might search for “accessible
apps for the hearing-impaired,” “deaf community
events,” and “funding for service animals.”

Messaging Tip

The best way to build trust with people of this
demographic is to refrain from sounding like a salesman.
Instead, use motivational, empowering, and
action-driven tones focusing on trust, freedom, and
reliable support.


https://yourhearingdog.org/

Buyer Persona: Your Hearing Dog, Inc.

Justification for fit

Working-age adults are the right audience to target. According to Google Trends, Colorado was the
seventh state on a list ordered by the number of occurrences where the phrase “hearing dog” was
searched in the last 12 months (Google Trends). Service animals improve the lives of those who rely
on their support. “A recent study from Purdue University’s College of Veterinary Medicine shows that
service dogs can have measurable positive effects on the health and well-being of individuals with
physical disabilities.” * These insights show that working-age adults, especially in regions like
Colorado, represent a motivated and meaningful audience for a hearing dog matching website.
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